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Executive Summary
Cultivate KC wants to broaden their outreach throughout
the urban area of Kansas City. The organization wants the

members of the community to better understand their
mission and how they work within the community to make

create healthier lifestyles. 
 

We have found from the research conducted how to
increase their outreach to reach new audiences within the
community. Cultivate KC should work towards expanding
their marketing to the 36-59 age group, since they are the

least aware of the work Cultivate KC does for the
community.

 
Not only should they work toward marketing to this age

demographic, but they should target those that live within
inner city of Kansas City. In these advertisements, Cultivate
KC should capitalize on their full story on how they want to
continue to give back to the community. Sharing their story
with the community will not only get the word out, but will

share their goals for creating a healthier tomorrow. 



Have you heard of
Cultivate KC?

Only 20% of inner-city
residents have heard of

Cultivate KC

Over half of suburban
residents have heard of

Cultivate KC

While nearly half of women
have heard of Cultivate KC,
less than a quarter of men

have.

The 36-59 age range should
be a key target for Cultivate

KC due to a lack of awareness
in that demographic.



Perceptions

On this graph, 1 represents "strongly disagree" and 7
represents "strongly agree." It appears that most people
think Cultivate KC provides some value to KC, but aren't

clear on exactly how.

Again, 1 means "strongly disagree" and 7 mean "strongly
agree." This graph shows that people feel they lack
knowledge of most of Cultivate KC missions, except

increasing urban farming.
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What This Means 
- When people think of eating healthy, they
think of fresh produce on the largest scale.

Cultivate KC has the advantage because
they stand for fresh produce throughout
the urban area. Capitalizing on how fresh
produce can be incorporated into a daily

diet will increase the outreach of their
message throughout the urban area. 

 
- Mintel provided that the median age of

urban population is 45-years-old. This is the
perfect media of the age range that we

suggest you work on advertising towards.
Reaching out in the local

advertisements toward this age
demographic will increase awareness of

Cultivate KC among an audience that is not
currently targeted. 

 
-  Moving forward on advertisements in

targeting the 36-59 age group, Cultivate KC
should work to create ads that specifically
reach to the specific demographic range.
Making them feel like they are included in
the outreach will encourage the support of

this demographic.  
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